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State of the industry

Maryland represents an ideal
environment for businesses in
the clean energy industry.

Two-thirds of surveyed
businesses said the state’s
clean energy industry was
either very strong or fairly
strong, and 23 percent said the
state’s clean energy industry
was better than other states.

Only three percent said it was
worse than other states.

How would you categorize the clean energy and energy
efficiency industry in Maryland?

296 % (53)

Very strong, better
S5 than other states

[ Fairly strong, but
comparable to other states

41%
™) - Fairly weak, but

comparable to other states

Very wezk, worse
\ B than other states
39% (M)

223 7% (40)
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Industry snapshot

Renewables and energy

60

In what sector of the clean energy industry would you place your business?

efficiency businesses dominate
the state’s clean energy
industry.

35% of surveyed businesses
are focused on renewable
energy, while 27% are focused
on energy efficiency.

A large portion of other
surveyed businesses work in
association with the industry,
through consulting, training,
financing, or analysis.

MCEC 2012 Clean Energy Industry Survey

35.0 % (57)

27.0 % (44)

16.6 % (27)

-~ 11.0% (18)

31%(5)
25500 06%(1) 06%(1)

Academiz or
Not-for Profit

Geothermal/HVAC

Transportation

Energy efficiency Consulting Clean energy-related

training
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Other (pleasa specify) Clean energy fi
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A focus on consumers

Consumers — both homeowner What s the demographic of your primary customer/ audience?
and other businesses — are the
largest demographic (nearly
80%) served by Maryland’s
clean energy industry.

Consumer - homeowner 436 % (65)

Consumer - business

44% of respondents said Stote or local
homeowners were their primary svemmen
customer, while 36% listed
other businesses.

81%(12)
Federal government

Clean tech entrepreneur

Nearly 15% say government or
the military are their primary Miltary -§ 07% (1)
customer demographic.
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Significant economic impact

The clean energy industry What was your company revenue in 2011?
represents a significant %
economic interest to Maryland.

Nearly 40% of surveyed 04—
businesses reported more than
$1 million in revenue in 2011.

27.7 % (44)

However, the small business
sector of the state’s clean
energy industry is notable —
27% reported less than
$100,000 in 2011 revenue.

132 % (21)

8.87%(14)

$1,000,000 or more 0-5100.000 $250-000-8500.000 $100,000-5250,000  $500,000-51,000.000
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Mainly mid-sized businesses

A majority of Maryland’s clean How many workers (both full- and part-time) did you employ in 20112
energy industry businesses are
small- to medium-sized.

16.4 % (26)

57%(9)

Nearly three-quarters of

surveyed businesses employed
25 or fewer workers in 2011.

75%(12)

1410
B 10-25
. 25-50
. 50-100
. 100 or more

However, nearly 13 percent
employed more than 100
workers in 2011.

126 % (20)

579 % (92)
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Green collar jobs growing fast

The em p|0yment outlook for Do you expect to employ more or less employees in 2012?
Maryland’s clean energy
industry is strong and growing.

More employees
than in 2011

Nearly 50% of surveyed
businesses expect to employ
more workers in 2012 as The same employees
compared to 2011, and an
additional 31% expect to
employ the same amount of
workers in 2012 as in 2011.

Less employees

than in 2011 )

Less than 10% of surveyed
businesses expect to employ
less workers in 2012 as in s 2 P A %
2011.

MCEC 2012 Clean Energy Industry Survey



State & local policies are key

Gove rnme nt p0| |Cy an d Have Maryland’s state and local policy and tax incentives directly impacted your
. . ; business or organization?

Incentives are an important

driver for Maryland’s clean | | ‘ ‘
energy industry.

Yes. they have led to
expansion of my

Nearly 55% of all respondents business o organization
said state and local policy or
tax incentives have led them to R By beva ot

affected my business

expand their business. or organization

2407% (43)

However, 21% said they have

| have not used any state
not used state or local orlocal tax incentives
incentives, indicating additional
outreach could return benefits.

212 7% (38)
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Uncertain policy a barrier to success

While state and local p0||Cy has What barriers to success does your business/organization face?
been key to growth this far,

policy uncertainty is by far Sncartain requatoy
biggest barrier to clean energy stote brochl eve
industry success.

4417% (64)

Uncertain regulatory policy
at the federal level

Roughly 80% of businesses Competiion
cited uncertain government ressones
policy as the biggest barrier to A poorvenure

capital outlool
success.

Difficulty scaling
up to market

Lack of a skilled workforce was |
the lowest-ranked barrier, Lack of skied 131% (19)

indicating training programs are
helping provide enough green- ; 2 40 80 0

collar workers.
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An expanded RPS is most important

Nea r|y half of all res pondents Are there any specific regulatory hurdles MCEC could help

advocate for on your behalf?

said expanding the state’s
renewable energy portfolio
standard was the top regulatory
hurdle they would like to see
addressed.

2147%(28) Including additional
1 technologies under state
N incentive programs
1%
& Expanding the state’s
B renewable energy
portfolio standard

Developing green business
I incentive zones for

economic development
m Stimulating an offshore
76 % (10) wind industry in Maryland

229 % (30)

An additional 22% said they
would like additional
technologies to be covered by
state incentive programs, and
21% wanted green business
incentive zones to be
developed.
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Government outreach lacking

Even though government po“cy Have you met with your state delegate and/or senator?
is key to the clean energy

industry, and surveyed ‘ |
businesses have clear policy
imperatives, respondents are
not meeting with their elected
officials.

58% of survey respondents
have not met with their state
delegate and/or senator, and
an additional 2.5% were unsure
who their representative is.

I'm unsure who my
representative is
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Electricity shopping lagging

Nearly every surveyed
business was aware of
Maryland’s competitive
electricity market, but an
overwhelming majority aren’t
shopping for their electricity

supply.

Two-thirds of respondents have
either chosen to remain with
their incumbent utility, have not
yet shopped in the competitive
market, or are not interested in
shopping for their electricity

supply.

Are you familiar with the ability of electrical consumers in Maryland to
competitively shop for an alternate electricity supplier based on cost
or other attributes?

3247%

29%

8B0%
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\‘l 22%
45%

Yes, | competitively
B shop for my
€electricity supply

Yes, but | have chosen_
N to remain with my existing
electricity supplier

Yes, but | have not yet
I competitively shopped for

my electricity supply

Yes, but | am not

N interested in the competitive
electricity market

No, | am not aware
- of the program



Online advertising dominates budgets

Roughly half of all surveyed
businesses have annual
advertising budgets below
$5,000, but online advertising
dominates available spending.

40% of businesses depend on
search engine marketing ads,
while 20% primarily use
website banners or other online
ads.

23% of businesses use online
word-of-mouth advertising via
social media or blog outreach.

What advertising method/media does your business primarily use
to connect to your target market?

103 % (12) 26%(3)
437%(5)

19.7 % (23)
231%(27)

402 % (47)
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Search engine
S harketing/ad buys

\Website banner/other
- advertising

Trade publication
advertising

I Television advertising
I Radio advertising

Social media/blog

- outreach



Survey respondents

78% of surveyed businesses
are headquartered or based in
Maryland, and 17% either
employ workers or have
locations in the state.

Four percent of survey
respondents are planning to
expand their current out-of-
state operations into Maryland.

76.8 % (126)
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~~

What is your company’s business footprint in Maryland?

140 % (23)

30%(5)

18%(3)

43%(7)

o \We are headquartered
and based in Maryland

We are headquartered
BN in another state but
have Maryland locations

\We do not have a Maryland
N |ocation but employ
workers in the state

\We do not have a Maryland
N |ocation or employ
workers in the state

\We are planning to
N expand our current
operations into Maryland



Survey methodology

« Survey was conducted among businesses registered with the MCEC in order to
benchmark the state of Maryland’s clean energy industry and hone future
advocacy efforts.

« 179 businesses replied to the survey, and responses were limited to one reply
per business.

« Survey was conducted online using SurveyMonkey, and was completed
between May 1 and June 15, 2012

» For additional information, contact MCEC Executive Director Kathy Magruder
at 301-738-6281 or ikm@mdcleanenergy.org
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